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Abstract  

Reading literacy in the digital era has become increasingly complex due to the 

overwhelming and often unstructured flow of information. Literacy does not 

develop automatically; instead, it requires deliberate efforts to foster reading 

interest to become a sustainable habit that supports knowledge acquisition, 

attitude formation, and skill development. This study aims to investigate 

Generation Z’s preferences, habits, and perceptions regarding the use of print 

and digital media, and how these media contribute to fostering reading 

interest. The research employed a qualitative method with data collected 

through an online questionnaire distributed to Generation Z students in the 

Ciayumajakuning region. The results reveal that while print media remains 

relevant for a portion of Generation Z, digital media has emerged as the 

dominant medium in cultivating their reading motivation and habits. 

Respondents highlighted print's sensory and credibility values, but emphasized 

the accessibility, interactivity, and variety of digital platforms as more 

appealing. The findings suggest that Generation Z demonstrates stronger 

engagement when reading materials are presented digitally. However, print 

media remains important in supporting deeper concentration and 

comprehension. This study implies that digital and print media should be 

integrated strategically in educational and social contexts to enhance literacy 

development. The study contributes to ongoing discussions on designing hybrid 

literacy strategies that combine the strengths of both media ecosystems to 

foster lifelong reading interest among Generation Z. 
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INTRODUCTION  

Generation Z, born between 1997 and 2012, represents the first cohort to grow up fully 

immersed in rapid technological advancement, including the internet, social media, and mobile 

devices (Prensky, 2001; Reddy et al., 2022). Their daily lives are shaped by digital platforms, 

making them a truly “digital native” generation. While these technological advancements provide 

unprecedented access to information, they also challenge the cultivation of strong reading literacy 

skills. 

Reading literacy in the modern era is increasingly complex due to the vast and often 

unstructured flow of information. According to Aisyah et al. (2025), literacy competence is an 

urgent necessity and must be prioritized in education, as it enables learners to navigate 

technological changes effectively. Literacy does not develop automatically; it must be nurtured 

early so that reading becomes a sustainable habit, supporting knowledge acquisition, critical 

thinking, and personal growth (Lubis, 2020). 

The Indonesian government defines literacy as the ability to search, understand, evaluate, 

and manage information effectively and transform it into knowledge that benefits both personal 

and social life. In this context, the media plays a critical role. Digital media allows users to access 

a vast variety of information and to interact through written, visual, and audio channels (Howell 

& Brossard, 2021). Its interactive nature increases engagement and motivation to read. 

Nevertheless, print media retains relevance, mainly because of its credibility, permanence, and 

ability to support sustained and distraction-free reading (Khan et al., 2022). 

Print media has a long historical trajectory, beginning with Gutenberg’s invention of the 

printing press in 1455. Over centuries, it evolved into newspapers, magazines, books, and 

bulletins, which have become essential tools for communication, education, and cultural 

development (Mihailidis, 2015). Several advantages of print include re-readability, affordability, 

and the capacity to enhance concentration and comprehension. Conversely, digital media offers 

immediacy, portability, interactivity, and unlimited content variety. 

Given these contrasting features, it is important to examine how Generation Z perceives 

and utilizes print and digital media in their reading practices. This study explores Generation Z’s 

preferences, habits, and perceptions of print and digital media and how these media influence 

their reading interest. By doing so, the research aims to provide valuable insights for educators, 

parents, and policymakers to design effective literacy strategies that respond to the unique 

characteristics of this generation. 

 

LITERATUR REVIEW 

Reading Literacy in the Digital Era  

Reading literacy refers to the ability to decode written text and the competence to 

understand, evaluate, and apply information for personal and social development. In the digital 

era, literacy has expanded beyond traditional reading skills to include digital literacy, emphasizing 

critical evaluation of online content and effective use of technology (Bawden, 2001; Howell & 

Brossard, 2021). Previous studies indicate that digital literacy prepares individuals to participate 

effectively in knowledge-based societies (Reddy et al., 2022). 

Generation Z Characteristics 

Generation Z is identified as the first cohort raised in an environment dominated by the 

internet, smartphones, and social media platforms (Prensky, 2001). Studies reveal that this 
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generation is highly visual, interactive, and accustomed to multitasking, influencing their reading 

behavior and learning styles (Khan et al., 2022). Unlike earlier generations who relied heavily on 

print media, Generation Z prefers dynamic and multimedia-rich sources of information. However, 

they continue to value the credibility and permanence of print formats (Eynon, 2021). 

Print Media and Its Relevance 

 Print media such as books, newspapers, and magazines have historically been regarded 

as credible and authoritative (Mihailidis, 2015). Delgado et al. (2018) show that print reading 

often results in better comprehension than digital reading, particularly for complex or lengthy 

texts. Print offers unique sensory and cognitive advantages, including reduced distractions, 

stronger memory retention, and a more immersive experience (Gündüzalp, 2021). These features 

continue to make print media valuable in supporting deep reading and academic performance. 

 Digital Media and Reading Engagement 

Digital media provides portability, instant access, and interactive features that make 

reading more engaging for Generation Z. Platforms such as Wattpad, Webtoon, and social media 

channels have transformed reading into an interactive and socially connected activity (Sanjeev et 

al., 2022). However, Tosun (2014) and Rizaldi et al. (2020) caution that while digital formats 

increase accessibility, they may also lead to shorter attention spans, visual fatigue, and challenges 

in comprehension. Thus, the effectiveness of digital media depends on its purposeful and balanced 

use. 

Previous Studies on Media Preferences 

Recent studies indicate practical and emotional factors influence young people’s reading 

preferences. For example, Zuhria et al. (2022) found that adolescents enjoy print due to its tactile 

and nostalgic qualities, while simultaneously engaging with digital formats for convenience and 

entertainment. Research by Faeni et al. (2024) highlights the importance of digital platforms in 

motivating reading among students, yet also emphasizes that traditional print remains essential in 

shaping critical thinking and deep comprehension. 

Research Gap 

While numerous studies have examined literacy practices in the digital age, limited 

research focuses on Generation Z’s perception of print and digital media in the Indonesian 

context, particularly in regional areas such as Ciayumajakuning. Moreover, most existing studies 

emphasize the advantages of print or digital formats in isolation, rather than examining their 

complementary roles. This study seeks to fill this gap by exploring how Generation Z perceives 

the interplay of both media types in shaping their reading interest. 

METHODS  

Research Design 

This study employed a qualitative research design with a descriptive approach. Qualitative 

research was selected because it allows in-depth exploration of participants’ perceptions, habits, 

and preferences related to reading media (Hammarberg, Kirkman, & De Lacey, 2016). The 

descriptive approach was used to present the data narratively, enabling the researchers to capture 

respondents’ experiences and provide meaningful insights into Generation Z’s reading literacy in 

the digital era.  
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Research Setting and Participants 

The study was conducted in the Ciayumajakuning region, West Java, Indonesia, which 

includes Cirebon, Indramayu, Majalengka, and Kuningan. The population targeted was students 

categorized as Generation Z (born between 1997 and 2012). Participants were selected using a 

purposive sampling technique, ensuring they met the age criteria and were actively engaged in 

reading activities. In total, 34 respondents participated in the study, representing diverse 

educational levels within Generation Z. Their responses provided a range of perspectives on the 

use of print and digital media. 

Data Collection 

Data were collected through an online questionnaire distributed via Google Forms. The 

questionnaire consisted of 15 items that focused on the following dimensions: 

1. Perceptions of the relevance of print media; 

2. Preferences for print versus digital media; 

3. Emotional and cognitive responses to reading in both media; 

4. Frequency of reading activities; 

5. The role of digital applications and social media in fostering reading interest. 

The questionnaire combined closed-ended questions (multiple choice) with open-ended 

prompts, allowing respondents to explain their reading experiences in more detail. 

Data Analysis 

Data analysis followed a descriptive qualitative procedure. Responses to closed-ended 

questions were tabulated and presented in percentages, while open-ended responses were 

analyzed thematically to identify recurring patterns and themes. Integrating quantitative and 

qualitative insights enabled a more comprehensive understanding of Generation Z’s reading 

preferences. To ensure the validity of findings, the researchers applied data triangulation, cross-

checking participants’ written responses with supporting literature. The analysis highlighted the 

differences and complementarities between print and digital media in fostering reading literacy. 

 

RESULTS AND DISCUSSION  

RESULTS 

The questionnaire was distributed to 34 Generation Z respondents in the Ciayumajakuning 

region. The findings reveal several key insights into their perceptions and preferences toward 

print and digital media. 

Perceptions of Print Media Relevance 

 

 

 

  

  

 

 

Figure 1. Perceptions of the Current Relevance of Print Media 

Source: processed data (2025) 
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Figure 1 shows that 85.3% of respondents regard print media as still relevant, while 14.7% 

disagree. Respondents explained that print offers sensory experiences such as the feel of paper 

and the ability to read without distractions from digital notifications. Print was also perceived as 

more credible due to editorial gatekeeping and archival permanence. Several interrelated themes 

emerged in the interview session when respondents were invited to explain their continued affinity 

for books, magazines, and newspapers. First, many highlighted the tactile and sensory qualities 

of print, the feel of turning pages, the distinctive smell of paper, and the richness of typographic 

design, which, according to embodied cognition research, can deepen semantic processing and 

memory.  

Second, participants emphasized print’s capacity to foster sustained, distraction-free 

reading: unlike smartphones or tablets that constantly deliver notifications and hyperlinks, printed 

texts impose minimal external stimuli, enabling readers to maintain focus on lengthy narratives 

or complex arguments. Third, credibility surfaced as a critical consideration; the editorial 

gatekeeping inherent in traditional publishing was viewed as conferring a reputational advantage 

and ensuring archival permanence. Fourth, respondents reported less visual fatigue when reading 

from paper than from back-lit screens, corroborating ergonomic studies linking prolonged digital 

exposure to ocular strain and circadian disruption. Finally, print materials were appreciated as 

collectible artifacts contributing to personal intellectual identity and domestic and educational 

spaces' cultural or aesthetic ambience. 

Effectiveness of Print vs. Digital Media 

 
Figure 2. Assessing the Effectiveness of Print vs. Digital Media  

In Fostering Reading Interest Among Generation Z 

Source: processed data (2025) 

As shown in Figure 2, 70.6% of respondents consider digital media more effective than 

print (29.4%) in fostering reading interest. Respondents highlighted the interactive features, 

accessibility, and content variety of digital platforms as the main reasons for this preference. 

These observations suggest that print’s resilience in the digital era is rooted not in nostalgia but 

in a constellation of sensory, cognitive, and sociocultural affordances that digital platforms have 

yet to replicate fully. Understanding these nuances is essential for educators, publishers, and 

technologists seeking to design hybrid reading experiences that harness the complementary 

strengths of both media ecosystems. 

Figure 2 reveals that 70.6 percent of respondents consider digital media more effective 

than print (29.4 percent) for cultivating reading interest among Generation Z. This preference 

underscores the decisive role of interactive affordances embedded in digital platforms, which 

heighten user engagement and make the reading experience more appealing to younger audiences 

(Howell & Brossard, 2021). Moreover, the convenience of ubiquitous access and the sheer 
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breadth of online content libraries further enhance the attractiveness of digital formats (Howell & 

Brossard, 2021). The immediacy, interactivity, and social features of digital reading environments 

appear to synergistically stimulate curiosity and sustain reading habits, suggesting that educators 

and content creators should leverage these strengths to foster a more robust literacy culture in this 

demographic. 

Emotional Responses to Print Reading 

 
Figure 3. Understanding Generation Z's Emotional Responses to Reading in Print Media 

Source: processed data (2025) 

Figure 3 indicates that 73.5% of respondents described reading print media as “exciting,” 

while 26.5% found it “boring.” Many participants valued the immersive and distraction-free 

nature of print reading and its tactile and sensory elements. Exploring Generation Z’s emotional 

responses to print media is particularly compelling as it offers insight into how traditional reading 

formats continue to resonate with a digitally native generation (Khan et al., 2022). By examining 

feelings such as comfort, focus, or nostalgia when reading physical books or magazines, we can 

better understand the sensory and psychological dimensions of print-based reading. These insights 

are valuable for educators and content creators aiming to design reading experiences that are not 

only effective but also emotionally engaging. 

First, print materials foster a high-comfort reading environment; for example, paper 

imposes no glare, scrolling, or pop-ups, enabling sustained attention and reducing cognitive 

fatigue (Eynon, 2021). Second, the multisensory cues of print, the texture of paper, the rustle of 

pages, and even the distinct scent of ink, create an immersive atmosphere that many readers 

interpret as pleasurable and engaging. This sensory richness can trigger nostalgic or aesthetic 

responses that digital screens seldom match, reinforcing the perception of print as an enjoyable 

medium rather than merely a vessel for information. 

Finally, print’s cultural status as an “authentic” or authoritative source shapes reader 

attitudes. Studies in media sociology show that positive framings of print in family and school 

contexts influence how young adults internalize its value (Zuhria et al., 2022). When combined 

with the absence of digital distractions, these cultural cues can elevate reading a physical book 

from a routine task to a rewarding experience. In sum, the data imply that print’s tactile, cognitive, 

and symbolic advantages translate into genuinely positive emotions for a substantial majority of 

Generation Z. Educators and publishers who wish to sustain reading motivation may thus benefit 

from preserving a hybrid ecosystem in which print remains available alongside digital formats, 

allowing readers to select the medium that maximizes both enjoyment and engagement. 
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Emotional Responses to Digital Reading 

 

Figure 4. Understanding Generation Z’s Emotional and Cognitive Responses to Reading  

Through Digital Media 

Source: processed data (2025) 

Based on Figure 4, 88.2% of respondents found digital reading “exciting,” while 11.8% 

considered it “boring.” This demonstrates a slightly stronger emotional attachment to digital 

media, which was attributed to its interactive and visually stimulating nature. Exploring 

Generation Z's feelings when engaging with digital reading formats offers valuable insight into 

their reading experiences in a technology-driven environment. As digital media becomes 

increasingly dominant, understanding emotional and cognitive responses—such as enjoyment, 

distraction, or fatigue can help educators and content creators design more engaging digital 

reading tools. This discussion is also essential for identifying potential barriers to sustained 

reading and optimizing digital platforms to support literacy development better. 

This finding aligns with recent research suggesting that balanced and purpose-driven digital 

media use can contribute to subjective well-being, particularly in academic work and social 

interaction  (Rizaldi et al., 2020). For Generation Z, who are digital natives, digital reading 

platforms may provide a more dynamic and personalized experience, encouraging sustained 

engagement with texts. The positive emotional association with digital reading highlights its 

potential as a powerful tool in promoting literacy and fostering a lifelong interest in reading. 

Media Preferences 

 

Figure 5. The Preference of Generation Z for Print and Digital Media in Reading Activities 

Source: processed data (2025) 

Figure 5 shows that 58.8% of respondents preferred digital media, while 41.2% favored 

print. Similarly, Figure 6 reveals that 76.5% considered digital media more appealing than print. 

Respondents emphasized digital accessibility and alignment with their lifestyle as key factors. 

Analyzing Generation Z's preference level for print and digital media in reading activities is 
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essential to understanding their reading habits and adapting educational strategies accordingly. 

As digital technology becomes increasingly integrated into daily life, identifying whether 

Generation Z favors traditional or digital formats can help educators, publishers, and content 

creators provide more engaging and accessible materials. Moreover, such analysis offers valuable 

insights into how media preferences influence comprehension, motivation, and long-term reading 

behavior in this tech-savvy generation. 

Research findings remain mixed; for instance, print reading is often associated with higher 

comprehension outcomes, particularly among older children, as highlighted by (Delgado et al., 

2018; Tosun, 2014). On the other hand, digital readers tend to value the convenience and 

accessibility of online content, frequently perceiving print media as outdated or less relevant in 

today's digital age, as noted by V(Reddy et al., 2022). These contrasting perspectives underline 

the importance of balancing media formats in educational and informational contexts to 

accommodate both preferences and cognitive outcomes 

Perceptions of the Appeal of Media 

 

Figure 6. Respondents’ Perceptions of the Appeal of Digital and Print Media 

Source: processed data (2025) 

Figure 6 illustrates respondents’ perceptions of whether digital media is more appealing 

than print. The data show that 76.5% of respondents answered “Yes,” indicating that they found 

digital media more appealing, while 23.5% answered “No.” Respondents who preferred digital 

media emphasized its interactive features, colorful visuals, and social connectivity, which make 

reading more enjoyable and engaging. This finding supports Sanjeev et al. (2022), who note that 

Generation Z values platforms like Wattpad and Webtoon because they provide immersive and 

community-driven reading experiences. Conversely, respondents who still preferred print media 

highlighted its tangibility, credibility, and ability to foster deep concentration. 

Digital and print media offer different reading experiences, each with unique advantages. 

To understand user preferences, the following diagram illustrates respondents’ perceptions of the 

relative appeal of both formats. This generation, characterized by their digital upbringing (Sanjeev 

et al., 2022), strongly prefers interactive and visually engaging content on platforms like Wattpad 

and Webtoon, which they consider more captivating than traditional print media. Digital media 

aligns better with this generation's lifestyle, preferences, and expectations for all these reasons. 
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Digital Media and Reading Intention 

 

Figure 7. The Influence of Digital Media on Generation Z's Reading Intention 

Source: processed data (2025) 

According to Figure 7, 70.6% agreed that digital media increases their reading intention, 

while 29.4% disagreed. Respondents reported that social media platforms, such as Instagram, 

TikTok, and Wattpad, played a role in encouraging them to read more frequently through online 

communities and recommendations. This indicates that while digital dominates, print still 

contributes significantly to literacy development. Understanding how digital media affects their 

reading motivation can help educators, parents, and policymakers develop effective strategies to 

foster literacy and critical thinking skills. Moreover, insights from this topic can guide the creation 

of engaging digital reading platforms that align with Gen Z's preferences and behaviors. 

Combined Effectiveness of Media 

 

Figure 8. Comparison of the Effectiveness of Print and Digital Media in Increasing Reading Interest 

Source: processed data (2025) 

As seen in Figure 8, 94.1% of respondents believed that print and digital media effectively 

foster reading interest. This indicates that while digital dominates, print still contributes 

significantly to literacy development. Digital platforms such as Google Sites have been shown to 

significantly enhance students' enthusiasm for reading by offering varied and engaging content 

presentations. A systematic review also highlights the critical role of digital media in improving 

students’ reading skills and interest, while supporting the development of foundational literacy 

abilities (Reddy et al., 2022). 
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Print Media Preferences 

 

Figure 9. Print Media Preferences Frequently Read by Generation Z 

Source: processed data (2025) 

 

    Figure 9 illustrates that books were the most frequently read form of print media (82.4%), 

followed by magazines (8.8%) and newspapers (8.8%). Books were preferred for their depth, 

focus, and long-term value. 

Digital Media Preferences  

 

Figure 10. Generation Z's Most Frequently Accessed Digital Media Preferences 

Source: processed data (2025) 

    Figure 10 shows that social media dominated digital reading preferences (76.5%), 

followed by e-books (11.8%) and websites (11.8%). Respondents emphasized that social media’s 

accessibility and community-driven content made it more attractive than other digital formats. 

Digital media refers to technology-based platforms that access, store, and distribute information 

electronically through digital devices such as smartphones, tablets, and computers. This type of 

media includes various forms such as websites, social media, online news platforms, e-books, and 

content-based applications. For Generation Z, who have grown up in the digital era, digital media 

is the primary choice for obtaining information, entertainment, and literacy due to its speed, 

interactivity, and easy accessibility at any time. 
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Advantages of Digital Media  

 

Figure 11. The Effectiveness of Digital Media in Building Reading Habits  

among the Millennial and Gen Z Generations 

Source: processed data (2025) 

 

Figure 11 reveals that 94.1% of respondents highlighted quick access and a wide variety 

of reading materials as the main advantages of digital media.  

Advantages of Print Media  

 
Figure 12. Exploring the Reasons Behind the Continued Preference for Print Media  

such as Books and Magazines 

Source: processed data (2025) 

Figure 12 indicates that 88.2% of respondents valued print media because it is practical 

and does not require an internet connection. Respondents also mentioned better comprehension, 

less eye strain, and a stronger emotional attachment to physical books. 

Digital Accessibility 

 

Figure 13. Exploring the Reasons Behind Generation Z's Preference for Reading Through Digital Media 

Source: processed data (2025) 
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Figure 13 shows that 100% of respondents preferred digital media for its on-demand 

accessibility, particularly via mobile devices. 

Strategies to Increase Reading Interest 

 

Figure 14. Determinants of the Increasing Reading Motivation Among Generation Z 

Source: processed data (2025) 

Figure 14 highlights that 97.1% of respondents suggested providing interesting reading 

materials across various media as the best way to increase reading motivation. 

Advantages of Print Reading 

 

Figure 15. The Positive Aspects of Using Print Media 

Source: processed data (2025) 

Finally, Figure 15 demonstrates that print media was appreciated for enhancing 

comprehension and focus, despite the growing dominance of digital formats. Print and digital 

media each offer unique advantages and disadvantages in reading and information consumption.  

This diagram shows us how print media gives us insightful reading.  

DISCUSSION 

The findings of this study reveal a complex and nuanced picture of Generation Z’s 

relationship with print and digital media in fostering reading literacy. While digital media emerges 

as the dominant platform for engaging Generation Z readers, print media still retains a meaningful 

role due to its sensory, cognitive, and cultural value. 

Print Media as a Medium of Depth and Credibility 

Although only a minority of respondents identified print as their primary medium, most 

acknowledged its relevance. The tactile and sensory aspects of print, such as the texture of paper, 

the act of turning pages, and the absence of digital distractions, remain attractive for focused and 

immersive reading experiences. This resonates with Delgado et al. (2018), who reported that print 
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reading often leads to higher comprehension outcomes than digital reading, particularly for long 

or complex texts. 

Respondents also emphasized the credibility of print media, echoing Mihailidis (2015), 

who described print as a medium associated with quality control and archival permanence. This 

is consistent with cultural studies indicating that print continues to symbolize authority and 

authenticity, particularly in academic and professional contexts (Zuhria et al., 2022). Therefore, 

while digital media dominates in terms of accessibility, print plays an irreplaceable role in 

supporting critical reading and deep comprehension. 

Digital Media as a Driver of Accessibility and Engagement 

The data show that most Generation Z respondents favored digital media, highlighting 

its interactivity, ubiquity, and entertainment value. Platforms such as Wattpad, Webtoon, and 

social media channels provide access to information and opportunities for social engagement, 

peer recommendation, and collaborative storytelling (Sanjeev et al., 2022). This aligns with 

Rizaldi et al. (2020), who found that digital platforms can enhance student engagement when 

integrated with purposeful and educational content. 

The strong emotional response to digital media (88.2% describing it as “exciting”) 

reflects Generation Z’s broader orientation toward fast, visually stimulating, and interactive 

environments. However, this also introduces challenges. Research suggests that digital platforms' 

fragmented and distraction-prone nature may impair concentration, reduce retention, and 

encourage superficial reading habits (Tosun, 2014). Thus, while digital platforms expand access, 

they must be carefully managed to prevent shallow reading practices. 

The Coexistence of Print and Digital Media 

Interestingly, 94.1% of respondents believed that print and digital media effectively 

foster reading interest. This suggests that Generation Z does not perceive the two media as 

mutually exclusive but complementary. Digital media provides immediacy, variety, and social 

interactivity, while print offers depth, focus, and credibility. This finding supports Bawden 

(2001), who emphasized that literacy in the digital era requires not only technological competence 

but also critical evaluation of diverse media forms. By integrating both print and digital, educators 

can design hybrid literacy strategies that balance accessibility with depth, ensuring that students 

engage in meaningful reading experiences. 

The Role of Social Media in Reading Motivation 

The study highlights the increasing role of social media in shaping reading habits. 

Respondents frequently mentioned discovering book recommendations and engaging with 

reading communities through platforms like Instagram, TikTok, and Wattpad. This aligns with 

Watie (2016), who observed that social media is a communication space that promotes interaction 

and information sharing. While social media can be a source of distraction, it also represents a 

powerful entry point for literacy promotion. By leveraging social media as a gateway, educators 

and policymakers can encourage young readers to transition from short, fragmented content to 

longer and more reflective forms of reading. 

Implications for Education and Literacy Development 

The results have several implications for educators, parents, and policymakers: 

1. Hybrid Literacy Models – Schools should integrate print and digital resources, using print 

for in-depth comprehension and digital for accessibility and engagement. 

2. Critical Digital Literacy – Educators must teach Generation Z how to use digital media and 

critically evaluate the credibility and reliability of online sources (Howell & Brossard, 
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2021). 

3. Social Media as a Literacy Tool – Instead of viewing social media as a threat, it should be 

embraced as a tool for promoting reading culture through online book clubs, storytelling 

communities, and curated recommendations. 

4. Personalized Reading Choices – Providing autonomy in selecting reading materials, as 

97.1% of respondents suggested, is crucial for sustaining long-term motivation. 

Research Contribution 

This study contributes to the literature by offering empirical evidence from the 

Indonesian context, particularly the Ciayumajakuning region, which has not been widely studied 

in discussions of Generation Z literacy. The findings highlight the complementary roles of print 

and digital media, reinforcing that literacy development in the digital age requires a multimodal 

approach. 

 

CONCLUSION   

 This study explored Generation Z’s perceptions, preferences, and habits regarding 

reading literacy in print and digital media. The findings indicate that while digital media 

dominates as the preferred medium due to its accessibility, interactivity, and wide content variety, 

print media remains relevant for its credibility, sensory engagement, and ability to support deep 

and focused reading. The results highlight that Generation Z does not view print and digital media 

as mutually exclusive but complementary. Print media offers immersive and credible reading 

experiences, whereas digital platforms attract younger readers through convenience, visual 

appeal, and social interactivity. Importantly, social media has emerged as a significant driver of 

reading motivation, serving as both a potential distraction and a powerful gateway to literacy 

engagement. 

The implications of this study suggest that educators, policymakers, and parents should 

adopt hybrid literacy strategies that integrate print and digital resources. Schools must provide 

balanced opportunities for students to engage with print texts for comprehension and critical 

thinking, while leveraging digital platforms to enhance motivation and broaden access. Promoting 

critical digital literacy is also essential, enabling Generation Z to navigate the vast amount of 

online information responsibly and effectively. In conclusion, fostering a sustainable reading 

culture among Generation Z requires acknowledging their digital-native characteristics while 

preserving the strengths of print media. A multimodal literacy approach that combines depth, 

accessibility, and interactivity will most effectively cultivate lifelong reading habits. This study 

contributes to the ongoing discourse on literacy development in the digital era and provides 

insights that can guide future educational interventions, particularly in the Indonesian context.  

 

REFERENCES  

Bawden, D. (2001). Information and digital literacies: A review of concepts. Journal of 

Documentation, 57(2), 218–259. https://doi.org/10.1108/EUM0000000007083 

Delgado, P., Vargas, C., Ackerman, R., & Salmerón, L. (2018). Don’t throw away your printed 

books: A meta-analysis on the effects of reading media on reading comprehension. In 

Educational Research Review (Vol. 25, pp. 23–38). Elsevier Ltd. 

https://doi.org/10.1016/j.edurev.2018.09.003 

Eynon, R. (2021). Becoming digitally literate: Reinstating an educational lens to digital skills 

policies for adults. British Educational Research Journal, 47(1), 146–162. 



Jurnal Dimensi Pendidikan dan Pembelajaran, Vol 13 No 2 : July 2025, pp. 235-250.  

ISSN 2303-3800 (Online), ISSN 2527-7049 (Print) 

 

 Adi Wisnu Wirayuda, Gagah Rizki Mulana, Muhammad Toti Afriyanto, Riskha Arfiyanti, Hesti Muliawati| 249   

https://doi.org/10.1002/berj.3686 

Faeni, D. P., Setyawati, N. W., Fauzi, A., & ... (2024). Kompetensi SDM, Peran Industri 5.0, 

Literasi Digital Terhadap Kinerja Organisasi Dimediasi Motivasi Belajar Karyawan PT 

XYZ. … : Pusat Publikasi Ilmu …. https://ejournal-

nipamof.id/index.php/PPIMAN/article/view/355 

Gündüzalp, S. (2021). 21st Century Skills for Sustainable Education: Prediction Level of 

Teachers’ Information Literacy Skills on Their Digital Literacy Skills. Discourse and 

Communication for Sustainable Education, 12(1), 85–101. https://doi.org/10.2478/dcse-

2021-0007 

Hammarberg, K., Kirkman, M., & De Lacey, S. (2016). Qualitative research methods: When to 

use them and how to judge them. In Human Reproduction (Vol. 31, Issue 3, pp. 498–501). 

Oxford University Press. https://doi.org/10.1093/humrep/dev334 

Howell, E. L., & Brossard, D. (2021). (Mis)informed about what? What it means to be a science-

literate citizen in a digital world. Proceedings of the National Academy of Sciences of the 

United States of America, 118(15). https://doi.org/10.1073/pnas.1912436117 

Khan, N., Sarwar, A., Chen, T. B., & Khan, S. (2022). Connecting digital literacy in higher 

education to the 21st-century workforce. Knowledge Management and E-Learning, 14(1), 

46–61. https://doi.org/10.34105/j.kmel.2022.14.004 

Li, J., Han, X., Wang, W., Sun, G., & Cheng, Z. (2018). How social support influences university 

students’ academic achievement and emotional exhaustion: The mediating role of self-

esteem. Learning and Individual Differences, 61, 120–126. 

https://doi.org/10.1016/j.lindif.2017.11.016 

Lubis, S. S. W. (2020). Membangun Budaya Literasi Membaca dengan Pemanfaatan Media Jurnal 

Baca Harian. Pionir: Jurnal Pendidikan, 9(1). http://print.kompas.com/baca/opini/jajak-

pendapat/2015/10/27/Membaca-Jadi-Jendela-Dunia 

Mihailidis, P. (2015). Digital curation and digital literacy: Evaluating the role of curation in 

developing critical literacies for participation in digital culture. E-Learning and Digital 

Media, 12(5–6), 443–458. https://doi.org/10.1177/2042753016631868 

Prensky, B. M. (2001). Digital Natives, Digital Immigrants. 

Prensky, Ma. (2001). H Sapiens Digital : From Digital Immigrants and Digital Natives to Digital 

Wisdom. Innovate, 5(3). 

Reddy, P., Sharma, B., & Chaudhary, K. (2022). Digital literacy: a review in the South Pacific. 

Journal of Computing in Higher Education, 34(1), 83–108. https://doi.org/10.1007/s12528-

021-09280-4 

Rizaldi, D. R., Nurhayati, E., & Fatimah, Z. (2020). The Correlation of Digital Literacy and 

STEM Integration to Improve Indonesian Students’ Skills in the 21st Century. International 

Journal of Asian Education, 1(2), 73–80. https://doi.org/10.46966/ijae.v1i2.36 

Sanjeev, M. A., Khademizadeh, S., Arumugam, T., & Tripathi, D. K. (2022). Generation Z and 

intention to use the digital library: Does personality matter? Electronic Library, 40(1–2), 

18–37. https://doi.org/10.1108/EL-04-2021-0082 

Siti Aisyah, Ayu Fitriya Ramadani, Anggita Eka Wulandari, & Choli Astutik. (2025). 

Pemanfaatan Teknologi Digital sebagai Media Pembelajaran Interaktif untuk Siswa Sekolah 

Dasar. Jurnal Sadewa : Publikasi Ilmu Pendidikan, Pembelajaran Dan Ilmu Sosial, 3(1), 

388–401. https://doi.org/10.61132/sadewa.v3i1.1565 

Tosun, N. (2014). A study on reading printed books or e-books: Reasons for student-teachers' 

https://doi.org/10.1007/s12528-021-09280-4
https://doi.org/10.1007/s12528-021-09280-4


Jurnal Dimensi Pendidikan dan Pembelajaran, Vol 13 No 2 : July 2025, pp. 235-250.  

ISSN 2303-3800 (Online), ISSN 2527-7049 (Print) 

 

 Adi Wisnu Wirayuda, Gagah Rizki Mulana, Muhammad Toti Afriyanto, Riskha Arfiyanti, Hesti Muliawati| 250   

preferences. In TOJET: The Turkish Online Journal of Educational Technology (Vol. 13, 

Issue 1). 

Trisiana, A. (2020). Digital Literation Models for Character Education in the Globalization Era. 

Humanities & Social Sciences Reviews, 8(1), 522–531. 

https://doi.org/10.18510/hssr.2020.8164 

Watie, E. D. S. (2016). Komunikasi dan Media Sosial (Communications and Social Media). 

Journal The Messenger, 3(2), 69. https://doi.org/10.26623/themessenger.v3i2.270 

Zuhria, A. F., Kurnia, M. D., Jaja, & Hasanudin, C. (2022). Dampak Era Digital terhadap Minat 

Baca Remaja. Jubah Raja (Jurnal Bahasa, Sastra, Dan Pengajaran), 1(2). 

Indrawardana, I. (2012). Komunitas 4 (1). Jurnal Dimensi Pendidikan dan Pembelajaran, 4(1), 

15–25. 

Sari, D. P., & Kurniawan, R. (2021). Students’ reading strategies in digital learning environments. 

Jurnal Dimensi Pendidikan dan Pembelajaran, 9(2), 101–110. 

Lestari, H., & Rahmawati, N. (2020). The role of digital literacy in improving students’ academic 

performance. Jurnal Dimensi Pendidikan dan Pembelajaran, 8(1), 45–56. 

 Putra, A., & Santosa, B. (2019). Print versus digital media in the Indonesian higher education 

context. Jurnal Dimensi Pendidikan dan Pembelajaran, 7(2), 67–75. 

Wahyuni, T., & Hidayat, M. (2018). The influence of social media on students’ reading interest. 

Jurnal Dimensi Pendidikan dan Pembelajaran, 6(1), 23–34. 

 


